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 Online Marketing incorporating social media
Each module of this course would be practical in nature, would show the participants how to implement or oversee online marketing campaigns and how to measure the success of using the techniques used in each aspect of the module
Wed 20 October  9.30 – 4.30
Module 1
Overview/Intro
Overview of Online Marketing today looking at what current companies are doing with their own sites and on web 2.0 services like Facebook, Twitter, LinkedIn, YouTube and more.
Objectives:
This is a broad overview of social media with case studies of how Irish companies and international companies are using social media. This module will inspire and encourage attendees to investigate social media more closely.

Module 2.
SEO and Website Structure
Google and other search engines bring up to 80% of traffic to most websites. Being found on Google for multiple search phrases is of vital importance. Over two hours we will go through all the techniques that you can do to make sure you rank higher in search engines and get high quality leads coming to you from search engines. You will then be assigned an exercise which you can begin on the day and have to complete by the end of the week and submit for an overview.
Objectives:
Those that attend this module will understand how search engines work, will learn how to make small or large changes to a website to increase traffic to a website and come away with a plan on how to make their website get more visitors for keywords and phrases that they specify.
Wed 27 October  (Morning)
Module 3

Targeted Advertising
Google and Facebook advertising can be used to supplement the traffic that comes organically from search engines. With good targeting you can generate even more leads to your website. The best advertising is price conscious and brings visitors direct to your offerings and should enhance website traffic, not be the main focus of your marketing drive. You will then be assigned an exercise which you can begin on the day and have to complete by the end of the week and submit for an overview.
Objectives:
Attendees will see the benefits of taking out advertising online as well as the practicalities of executing targeted ad campaigns with specific budgets.

Wednesday 3 November  (Morning)
Module 4
Blogging and Content Creation
This module will cover the positive effects of companies blogging which include more quality website traffic and reputation building. Good blogging is about focused content creation and we’ll go through how to match your business objectives with blog posts. You will then be assigned an exercise which you can begin on the day and have to complete by the end of the week and submit for an overview.
Objectives:
With this module completed attendees will know why blogs are good for a business and will be able to build a plan for their business blog that will increase traffic and leads to their website for particular topics that they specify.
Wednesday 10 November (Morning)

Module 5
Facebook
Facebook is the most popular social network in the world with over 500Million monthly users and Facebook has designed their service to be a place where companies can do business through the likes of Facebook Advertising and Facebook Business Pages. In this module we will examine how any business can use the tools that Facebook provide as a marketing and acquisition tool and how to set your business up on Facebook. You will then be assigned an exercise which you can begin on the day and have to complete by the end of the week and submit for an overview.
Objectives:
After completing this module attendees will know how Facebook works, will be able to update or start a business presence for their company and will be able to implement a plan that will increase their Facebook subscribers and then use them to gain business or increase their profile.
Wednesday 17 November (Morning)
Module 6
Twitter
Twitter, the most hyped piece of technology is a bit like a severely stripped back and more public Facebook where people as consumers and as representatives of companies interact with each other. Twitter is the equivalent of one long networking event. Twitter is a good tool for doing business, if done right. We’ll go over setting up Twitter, how to add friends and colleagues and the toolset of it. You will then be assigned an exercise which you can begin on the day and have to complete by the end of the week and submit for an overview.
Objectives:
Attendees will know how Twitter works, will be able to set up a business profile, will know how to gain followers and use the reach of their followers to get direct business or increase awareness of their brand.

Wednesday 24 November (Morning)
Module 7
LinkedIn
LinkedIn is a social network for business people to connect with other business people. It’s B2B focused unlike most other social networks that are B2C. We will go over creating a business profile and what aspects are most important before going through tools on LinkedIn that allow you to seek out potential business partners and leads. You will then be assigned an exercise which you can begin on the day and have to complete by the end of the week and submit for an overview.
Objectives:
On completion of this module attendees will have improved their LinkedIn profiles, will know what keywords to use, how to use their profile as a calling card for their work and how to use their network of contacts to get more leads and business.

Wednesday 1 December   (Morning)
Module 8
Devising a Marketing Plan
Taking everything we’ve learned from all the other modules we’ll design a marketing plan that incorporates SEO, buying ad placements, designing blog content, Twitter and Facebook content to push your messaging and generate business. You will then be assigned an exercise which you can begin on the day and have to complete by the end of the week and submit for an overview.
Objectives:
Attendees will know how to create a marketing plan for their social media properties and can devise one based on the resources available to them in their company. The plan will be a timeline of content to be produced and set live on their blog, Facebook, Twitter etc.
